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Digital Marketing

Using the web and online tools to Using the web and online tools to 
access new markets.

Dan Maynard
Trade Specialist of Technology and Marketing
Saskatchewan Trade and Export Partnership

Agenda

 Principles of Digital Marketing

 Website Strategy Best Practices

 Search Engine Optimization

 Inbound Marketing
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Principles of Digital 
Marketing

Build it and they will come?

Not exactly…need to promote to get visitors.y p g

Right e-business model+right targeted 
traffic+right channel = success online.

Knowing your customer will help to define Knowing your customer will help to define 
how to reach them with the right message and 
the right communication channel.
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Choose an E-Business Model

Mainstream web business models:

- Lead generation 

- Product information and sales team support

- Fulfillment (e-commerce/shopping cart)

- After care service – customer service

- Branding

- Affiliate marketing

Targeting Traffic

Where is your audience & how to reach them? y

- Keywords are critical for direction

- Search engines are a primary vehicle 

Customer insights will guide keyword research- Customer insights will guide keyword research

- Pick the right channels and promotional mix
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Website Strategy 
Best Practices

Rules of Digital Marketing

Attract Visitors

Convert Visitors to Leads

Analyze and Measure ROI

Modify AccordinglyModify Accordingly



4/14/2011

5

Tips for a rock solid website

1. Clear objectives with a call-to-action.j

2. It's about the visitor not you or your boss.

3. Focus on good content. Use multimedia.

4  Prioritized navigation & consistent design4. Prioritized navigation & consistent design.

5. Compliant with web standards.

1

2.

1.

3.
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Search Engine Optimization

Organic Search Results: 

Listings on search results because of their 
relevance to the search terms and popularity 
of links to the site.

Google Page Rank:

Link Popularity: Number of sites linking to youLink Popularity: Number of sites linking to you.

Link Reputation: Quality of the sites linking to you 
based on topic relevancy between the site where the 
inbound link resides and your web page topic.

Link & Popularity Example
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SEO Objectives

 Goal is to get to first page of results since    
most users do not go past first three pagesmost users do not go past first three pages.

 Understand the words and phrases being 
used to search for your product/service.

 Select keywords/keyword phrases that are 
in high demand with little competition.

 Use Pay-Per-Click advertising to buy your 
way to the first page, but don't rely on it.

Keyword Choice

*Terms with high demand and low competition* 

“beef” = 85,000 searches/month 
Competition = 55.7 million pages!

VS

“angus beef” = 1,094 searches/month 
competition = 1.7 million pages!

*Use Google AdWords to research keywords*
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SEO Tips

 Easy-to-read text and use relevant words

 Descriptive page titles, headings, and url's

 Links, links, links and XML Sitemap

 Keyword rich navigation

– Bad: “Click Here” / Good: “SEO Tips eBook”

G d  ill  li k  d i i   Good content will earn links and visits 

The Ideal Site, 
Then What?
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Inbound Marketing
Flikr

YouTube
Blogs

FaceBook

eMail
Twitter Website

PPC
Links

LinkedIn

Social Media Environment

Money isn't the capital of choice in online   y p
communities. It's social capital and how to 
raise it to build trust.

Social is the behavior. Media are the channels.

Resist flavor of the month. Have objectives.
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Online 
Communit

y

Word of 
Mouth Influencers

RSS

Blogs

Awareness

YOU

y

Social 
Networks

Email

Ratings

Tweets

Advocacy
Wiki

Reviews

Website

Comments
Trial

Rent eyeballs (Ads) 

VS.

B ild  l tf  (O h)Build a platform (Oprah)
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INTERRUPTING PERMISSION

TALKING AT ENGAGEMENT &
PARTICIPATION



4/14/2011

12

ADD 
VALUE

Stages of SM Engagement

1. Listeningg

2. Talking with

3. Energizing (People talking about you)

4. People helping people

5. People helping you
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Dan Maynard

Sask Trade & Export Partnershipp p

www.sasktrade.sk.ca

dmaynard@sasktrade.sk.ca

306-787-2222


